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CHAPTER I
THE PROBLEM AND DEFINITIONS OF TERMS USED

Throughout the United States, thousands of students
yearly enrolled in high school journalism courses are una-
ware that the field of Jjournalism is begging for outstand-
ing writers, advertising men, news commentators, station
managers, public relations men, and a host of other tal-
ented employees. Journalism is not being taught as a sub-
ject with vocational implications.

There is a large need for vocational guidance in
specialized fields of study in our high schools. One such
field is that of journalism. Too offen students are "rall-
roaded® into this course because they consider it a snap
course, because the counselor can find nothing else for the
student, or because the student can think of nothing better
to take. The teacher faced with this problem should imme-
diately make the best of the situation by offering some
suggestions for future benefits from the course, not only
for those seriously interested in the course, but for the

others as well.,

I. THE PROBLEM

Statement of the Problem

The purpose of this study was (1) t6 convince



journalism teachers, students, and counselors in Washington
state that the media of journalism have much to offer in
the way of employment, satisfying salaries, promotion, and
job pleasure; (2) to reveal to students which subjects are
most valuable in high school and college; and (3) to
explore the areas of journalism so as to give the reader

a deeper insight into various employment practices and

possibilities.

Importance of the Study

As a guidé for journalism teachers, counselors, and
students interested in journalism, the purpose of this
study was not only to inform students of what the field of
journalism has to offer, but to encourage students to
explore it further, to specialize in journallsm while in
college, and to enter the expanding field of journalism,

With so many poorly qualified journalism teachers
in the classroom, students are not likely to learn the
vocational importance of journalism courses and work on
school publications. The lack of qualified journalism
teachers is not the fault of school administrators--good
journalism teachers are not available. They can make more
money working in professional positions in journalism.

The writer's purpose was to present a concise out-

look on journalism opportunities in Washington state which
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might be used by either students, journalism teachers, or
counselors in learning more about what is expected from
journalists, where the Jjobs are available, and what to

expect when launching upon such a career,

Scope of the Study
Material for this study was obtalned chiefly by the

use of questionnaires mailed to newspaper managing editors
and to radio and television station managers throughout
the state. To the 281 personalized letters and mimeo-
graphed questionnaires mailed, 156 replies were received.
This constitutes a 56 per cent return. With this rela-
tively high return and such a large sampling, a follow-up
letter was not mailed. A breakdown of the survey returns
may be found on page 10,

To gain a better understanding of the national
story, letters and questionnaires were mailed to heads of
some of the nation's leading journalism schools., Their
comments will be found summarized in Chapter VI, Response
to this latter questionnaire was made by everyone polled.

Data compiled by the use of the questionnaire were
gathered during late 1958 and early 1959. A great portion
of the material presented herein has been taken from the
questionnaire, as it represents the most current, up-to-

date facts and figures governing the present and future



status of journalism in this state.

Because of insufficient addresses, some heads of
radio and television stations and some of the newspaper
editors could not be contacted. In other cases, because
of the nature of the station or publication, material

contained in the reply could not be used.

Review of Literature

Little publicity, especially current, has been given
to jourmalism opportunities. This is especially true in
this state--Washington.

On the national scene, the Institute for Research
has done a fine job of painting a clear picture'of journal-
ism opportunities through its Careers pamphlets (10; 19;
20; 36).

Guilds and socleties such as the American Newspaper
Publishers Association (3; &), the American Press (5), and
the Arco Editorial Board (6) have published very helpful
resource materials presenting the nation's story of
journalism.

Colleges and universities, especially the larger
ones with strong journalism and communications schools or
departments, have presented with their publications their
philosophies, training programs, and employment patterns
of their graduates.

With more than half of the nation's large commercial



printing firms located ln five states--Pennsylvania, New
York, Illinois, Ohio, and California (38:283)--it is no
wonder that the bulk of material regarding journalism
opportunities stems from these states. The printing busi-
ness is not considered a major industry in Washington
state.

In 1956, the nation's more than 32,000 printing
establishments employed more than 850,000 workers. They
produced a great varliety of printed materials valued at
more than ten billion dollars (38:283). In 1958, more
than 1700 dailies and 8500 weeklies were published in the
United States (23), Since 26 dailies and 183 weeklies were
printed in Washington, this state produced slightly more
than 2 per cent of the nation's newspapers,

According to UNESCO, more newspapers, reviews, maga-
zines, and periodicals are published in the United States
than in any other country., In terms of bulk, the United
States daily press is also the world's largest. This
publication states: "The United States of America, with
7 per cent of the world's population, absorbs nearly 60
per cent of the world's newsprint output® (37:118).

The United States Department of Labor claims:

During the late 1950's and early 1960's, most

opportunities to enter newspaper reporting are
expected to result from the need to replace report-

ers receiving promotions to editorial or other higher
level positions, transferring to other fields of



work, or lost to the profession through death or
retirement. Although newspaper circulation is likely
to grow and the number of pages per newspaper is
expected to increase, newspapers will probably be
able to take care of this expansion with a comparable
rise in employment of reporters. Prospects for begin-
ners are expected to remain best on small-town and
suburban newspapers. . . . In view of the interest
and attraction of newspaper work, there will probably
always be many young people seeking to enter the
field. However, talented individuals will--in the
future as in the past--have a good chance of breaking
into and advancing into higher positions (39:2-3).

In radio and television the outlook is also good for
beginning journalists seeking jobs. Death and retirement
alone will give 1000-1500 openings each year (38:560),

In mid-1956, more than 2900 radio stations and about
460 television stations were broadcasting from cities and
towns throughout the United States. Two-thirds of those
employed in radio and television work were associated with
radio stations and one-third with television. In January,
1955, radio stations averaged 18 employees each, while
television stations averaged 56 employees (38:554), Since
that time, many more stations (especially television) have
gone on the air. The Federal Communications Commission's
year-end report, dated December 31, 1959, reported some
665 FM commercial and 3,450 AM commercial radio stations in
operation at that time. At that time, more than 670 com-
mercial and 60 educational television station authoriza-
tions had also been made. However, only slightly more than

500 of the commercial and 45 of the education stations were



in operation at the close of the year (13:2-3).

It is hard to believe that there are more than
22,000 different ococupations in which people earn a living,
These same jobs are also known by more than 40,000 differ-
ent job titles (18:483). With more than one and a half
million young people entering the labor force each year,
high school students must know where the jobs are and how
best to prepare for them (38:3). To unveil information
concerning Jjournalism career training and opportunities

was the paramount purpose of this study.

Organization of the Thesis

Chapter II wlill deal with basic information reveal-
ing to the high school student how to prepare for a career
in journalism, the personal qualifications necessary, and
a general over-all piCturé of the profession.

The fields of daily and weekly newspaper work will
be covered in Chapter III, with emphasis on material taken
from the questionnaires sent to managing editors. |

Chapter IV, similarly, will disclose opportunities
in radio and television compiled primarily from what the
station managers of this state have to say.

The complexity of journalism as a profession has
brought about the need for another chapter, Chapter V,
which will deal with opportunities in other areas of



journalism such as magazine writing, free-lance writing,
and public relations work.

To see the similarities and differences between
what journalists of this state have to say and what jour-
nalists throughout the nation are saying, contact was made
with eleven of the nation's leading journalism schools, and
the heads of these schools have given their opinions and
philosophies in Chapter VI.

The final chapter will summarize the findings of
this study and bring into view other pertinent material

relative to job opportunities.
II. DEFINITIONS OF TERMS USED

Journalism
The term journalism 1s used to include collec-
tively the areas of newspaper, radio and television, pub-
lic relations, magazine writing, free-lance writing,
advertising, and other related means of mass communication.
Campbell defines journalism as "the occupation of
writing for, editing, and conducting newspapers and other
periodicals" (9:3).
A preferred description of journalism might be this:
Journalism is the publication of news and view-
points; it is writing for print, and observing,
recording, and interpreting the facts and events of

each day's life. The field includes newspapers,
news reels, and news magazines; magazines and reviews;



class, trade, and professional journals; radio and
television coverage of news events; and public
relations work (19:2).

In 1931, Rogers (28:1) gave this more thorough

definition:

Journalism has been termed by those who engage in
it a profession, a business, an art, a science, a
trade, a craft, a game. Those who are in editorial
work connected with newspaper or periodical publishing
usually regard their calling as a profession or a
business, although it is not uncommon to hear them

apply other terms.

Journalism, in fact, is whatever is implied in the
equipment, the point of view, the outlook, and the
motive of the individual engaged in it. For any in-
dividual it may be a profession, a business, an art,
a sclence, a trade, a craft, or a game., But obvi-
ously it cannot be all of these at one time.
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TABLE I

RESPONSE BY MANAGING EDITORS AND STATION MANAGERS
TO QUESTIONNAIRES MAILED

Number Replies Percent
Sent Received Becelved
Weekly Newspapers 169 81% 48
Daily Newspapers 23 14 61
Radio Stations 75 54 72
T. V. Stations 14 Viakad 50
Totals 281 156 56

e

*#Because of lack of information on three of these
returned questionnaires, due to the nature of the newspaper,
thelr responses were not used in tabulations.

*%#0nly six stations were used in the tabulation;
the seventh station, owned and operated by the University
of Washington, because of the nature of its operation
could not be used in this survey.



CHAPTER II

CONSIDERING A CAREER IN JOURNALISM

Who Should Become a Journalist

The question of who should become a journalist is a
hard one to answer. Probably the greatest factor is much
determination and drive, not onlj to succeed in college,
but on the job as well, Intelligence is mighty essential,

Journalism--like law, medicine, or engineering--is

a profession. All of the professions require special
intellectual training and particular skills. To be
successful in journalism you must have a sound back-
ground in the social studies as well as in literature,
languages, the arts and the natural sciences (2:23).

High school grades are important. Journalism
schools want only the top students. Many of them have
extremely high standards. For example, at the University
of Washington, journalism majors are required to maintain
at least a 2.5 all-college grade point average and a 3.0
average for journalism courses,

Many other personal qualities are needed or will
be highly beneficial to the student majoring in journal-
ism. He should be curious, desiring to know the facts
about everything., He should like to read--materials of
all kinds. He should be a reasonably good writer--one
who can spell correctly, express himself grammatically,

and who knows where to find additional information when
it is needed,
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The aspiring Journalist must be willing to work
hard, to mailntain an open mind, to be dependable, respon-
sible, and accurate. He should have a pleasing personality
and be able to get along with other people. In addition,
he needs good judgment, a good sense of humor, a sense of
honor and of public responsibility, and he should be sin-

cere. He must also have plenty of enthusiasm.

High School Training

The student planning to make journalism his profes-
sion should begin in high school to lay the foundation
(19:18), Students interested in jogrnalism training
should definitely take & college preparatory course (2:7).

As many subjects as possible should be taken at
the high school level in as many areas as possible., These,
however, are recommended: mathematics, science, foreign
language, world history, United States history and civics,
economics, typing, English, and sociology (19:18).

Practical experience of working on a high school
newspaper or yearbook will not only indicate whether or not
a student has journalistic abllity and talent but will
also indicate if the student really is interested in jour-
nalism work. A competent journalism instructor will not
only educate the students with proper journalistic style

and techniques, but will stimulate and encourage the better
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students to undertake additional activities which will
further test their interests and abilities, He will pro-
vide the students with information regarding journalism
school requirements and course offerings in colleges of
journalism, The journalism teacher, working closely with
the students, can be one of the best salesmen of the
profession.

Some 200,000 students gain practical experience by
serving on school newspaper staffs in the 30,000 high
schools in the United States. These schools put out papers
at a production cost of about $20 million a year (5:4).

One of the biggest problems of Jjournalism schools
is finding enough qualified young men to enroll in jour-
nalism courses. Girls far outnumber boys on high school
staffs. Why this is so is hard to say. Many boys do have
the concept that journalism is a girls' course. One of
the biggest factors is that journalism does not have the
connotation of being such a glamorous profession as engi-
neering, law, medicine, or dentistry. Until journalists
and journalism teachers convince the public that journalism
1s a respectable profession, this trend is likely to
continue,

The fact still remains that many more men than women
are engaged in journalism commercially, but the women are

rapidly proving their force by being placed in positions
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once open only to men. There are no types of Jjobs in
journalism that women today den't hold (2:4),.

If a high school student can get some training on
a local dally or weekly newspaper or on a radio or tele-
vision station, he will not only be an asset to his high
school staff but also will be more likely to succeed in
college' journalism training because of this insight into
the profession. It will test his interest in this type of
work. He will become aware of all the tasks needed to
produce a product., Even if a student has to give free
volunteer labor, the experience will prove interesting as
well as educational. It might possibly lead into a paying
position before college, during college, or to a position

upon graduation from college.

College Training

If a young man or woman wants a job in journalism
or related fields, there 1s one sure way to get one:
graduate from a reputable journalism school!

For in practically every journalism school in the
land, according to the reports received by The American
Press, the demand for graduates far exceeds the supply

(5:6).
The American Council on Education for Journalism
makes this comment: '

A college education won't make a man or woman
smart. But it will give to a smart man or woman a
breadth of vision, a variety of understanding, and
a skill at learning new things that will put him
years ahead in terms of general capability (2:6).
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Professional training leading to a journalism
degree is given in 150 American colleges, 100 of these
having separate departments or schools of jourmalism
(38:186).

In addition many colleges and junior colleges offer
journalism courses accepted by the larger colleges and
universities offering journalism degrees. Many of these
have minors in journalism for the individual who wants to
teach journalism. A minor will frequently provide a person
with enough training to accept a position on a small daily
or weekly, in industry, or in other small concerns.

Training in a journalism school involves more than
journalism courses. Only about one-fourth of the time
is spent in learning téchniques--how to gather, write, and
edit the news, how to prepare radio and television news
programs, how to plan, write, and sell advertising, with
additional courses dealing with the history and develop-
ment of the media, communications, law, press and public
opinion, etc. Three-fourths of the time is spent learning
about the world in which we live (2:25-26).

Although scholarships for journalism students are
not too plentiful, many are offered for qualified students.
Many students accept general scholarships to colleges and
universities and then major in journalism. Some of the

larger firms, such as the Wall Street Journal, are
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beginning to note.the need for more scholarships and are
offering large sums for this purpose.

Many newspapers, radio and television stations do
hire journalism majors to work for them during the summer
months and during school to fill in for vacationing staff
members or to offer relief during rush hours. Such an
experience may lead to a full-time job upon graduation
from college., Such "apprentice" programs are catching on

at a fairly rapid rate all over the country.

Landing a Job

Where you begin is not important. Leaders in
the business side of newspapers have sprung from
every department--accounting, circulation, adver-
tising, personnel, promotion, mechanical. There
is no set pattern as to the first job and the future.
It is entirely up to the individual to prove his
interest and worth (33:5).

Through placement services most colleges will place
their graduates in almost any kind of job desired by the
individual. In addition, journalism honoraries and guilds
have placement services.,

According to the 1950 census, there were approxi-
mately 105,000 authors, editors, and repdrters. Of these,
55 per cent were involved in the publishing industries,
employed chiefly by newspapers and magazines., Of the
total, about 16,000 were reported as authors. The total

involves 65 per cent men and 35 per cent women (31:5).
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Because so many graduates are going into newspaper
work, prospects for beginners are expected to remain best
on small-town and suburban newspapers (38:187).

Work on a newspaper may be an excellent stepping
stone to other careers or occupations. Newspaper work can
be the gateway to such careers as magazine writing or edi-
torial work, creative writing, publishing, public rela-
tions, advertising, politics, and public affairs (24:9).

For the student interested in newspaper work who
can't decide whether to apply for a job on a weekly or on
a daily, these arguments have been raised--for the daily:
(1) more chance for big financial success, (2) association
with important people, (3) opportunity to become a special-
ist in the writing field, (4) more challenging competition,
(5) participation in city life, (6) more important writing,
(7) pride in being part of a well-known organization, (8)
opportunity to reach for highest star in journalism, (9)
shorter hours, (10) more glamorous assignments, (11) oppor-
tunity to write for a larger audience, (12) livelier work,
(13) prestige, and (14) security programs,

These arguments have been made for the weekly:

(1) opportunity for eventual ownership, (2) opportunity
for community leadership, (3) opportunity to serve fellow-
men, (4) all-around training, (5) greater responsibility,

(6) more interesting variety of work, (7) greater security,
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(8) greater independence, (9) satisfaction of knowing
readers, (10) no re-write men--beginning reporter learns
to do adequate writing, as well as reporting, Jjob on his
own, (11) broader base of experience, (12) satisfaction
of running own show, (13) better opportunity for crusad-
ing, (14) more agreeable environment, (15) better prepa-
ration for journalistic career, (16) calmer 1life, (17)
more feeling of belonging to something, (18) good spring-
board for job on metropolitan paper, (19) greater freedom
of action, (20) better environment for children, (21) more
potential social usefulness, (22) less expensive living,
and (23) opportunity to be a big frog in a small puddle
(5:2),

Without a college education, boys usually start as
"*copy boys," doing errands about the office until they ac-
quire some familiarity with the work of the newspaper.
With a college degree a man may start as a "cub reporter”
doing routine reporting; with increased experience and
abillity he will be assigned to more important reporting.
A person may become an editor only after adequate train-
ing, long experience, and demonstrated ability in writing
and in general journalistic competency (25:301).

The beginning journalist may find some unattractive
features of journalism. He will likely be placed in a less

deslred job to start with, resulting in long and irregular
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hours, perhaps Saturday and Sunday work, much tension, and
the need of much physical endurance (20:12),

Generally speaking, the person interested in begin-
ning his career in radlo or television must have a good
speaking voice, be neat in appearance, and be able to do
extemporaneous speaking and interviewing as well as writing
and editing copy.

According to Campbell (9:25), three and a haif hours
may be considered as adequate time for assembling and
writing the average 15-minute program. The person inter-
ested in writing for radio and television needs much
patience as well as the other qualifications of a good
journalist,

These areas of journalism will be further discussed

in the ensuing chapters.



CHAPTER III
PLANNING A CAREER IN NEWSPAPER WORK
I, INTRODUCTION

Mor§ newspapers than milk bottles are delivered to
homes every day (24:6). This is evidenced by the fact
that every day Americans buy 55 million copies of daily
newspapers (2:12),

At the start of 1959, 1751 dailies were in opera-
tion, four less than in 1957 (12:18). About one out of
every three persons bought a newspaper daily in 1957, as
the 1755 producers circulated 57,805,000 papers. Nine
years previously, 1781 dailies, or 26 more than the 1957
figure, published only 52,285,000 copies (16:524).

Of today's dailies, 1,030 are located in cities
with 25,000 or less people, offering plenty of opportunity
for the man or woman who desires work on the dally news-
paper in a relatively small city (12:18).

More than one hundred different skills and talents
are required to bring the newspaper daily to more than
60 million American and Canadian subscribers., This
involves some 300,000 men and women--machinists, report-
ers, printers, clerks, secretaries, salesmen, operators,
photographers, perforators, editors, and business managers

(3:1). And the number of persons employed on newspapers
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in the United States is steadily increasing (32:2).

Stanford Smith told members of the Georgia Press
Institute:

Newspapers have successfully withstood the advent
of radio and gone on to new heights in circulation and
advertising volume., Enough evidence is already in to
show that newspapers have also successfully withstood
the advent of television. The newspaper is still the
basic news and advertising information medium for the
American people and there is nothing to indicate that
can be changed in the lifetime of any of us (32:2).

And this was once heard by a newspaper man: The
radio or television set can never be used to wrap the
daily kitchen garbage!

In spite of the "big money" that a few people do
make in the metropolitan newspaper field, the heads of the
nation's journalism schools--many of whom have closely
followed the careers of their graduates--believe that the
greatest opportunity for financial security and a good liv-
ing lies in the country weekly newspaper. Starting salary
in the weekly field is best in the Far West and lowest in
the New England states. Oregon and Washington rank second
and third, respectively (5:4),

Throughout the United States, the starting weekly
salary for journalism students in all fields ranges from
$55-8100 for men and from $50-890 for women. The median

for men is $80, the average, $79.63; for women the median

is $72.50 and the average, $70.63 (11:470). For the state
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level, see Table 1I, page 23.

Job openings each year on newspapers total about
3500~-one thousand more than the number of journalism
majors being graduated from U. S. colleges annually (23).

Working conditions on newspapers are not bad either.
Most reporters go to work at 8 a.m. and work eight hours,
five days a week. An exception would be the reporter on a
morning edition who starts in the afternoon, finishing at
midnight or slightly later when the news goes to press.

The atmosphere of an editorial room is constantly
changing. One minute it may be very slow; then a big
story breaks, deadlines are being approached--much tension
develops just before the paper goes to press. Then, the
room becomes a very relaxed place with informality taking
over,

There's never a dull day on a daily newspaper. Each
day brings new frustrations, new problems, new chal-
lenges, and new opportunities., Life never gets monoto-
nous. One actually looks forward to coming to work,
knowing full well that the work day is sure to produce
a surprise, a laugh, a thrill, a crisis, a problem,

a good deed, or a few stinkers. 1It's a busy and
eventful life (33:5).

The same may be true of the weekly where one person
is likely to do a great many more varied tasks in publish-
ing each week's edition. Staab (33:1) says:

Newspapermen and women must start from scratch every

day to create a brand new, interesting, and informative
product. I know of no business where there is such a
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TABLE II

AVERAGE STARTING SALARIES OF REPORTERS AND NEWS STAFFMEN
AT THE STATE LEVEL (BASED ON THEIR SALARY SCALES)
AS REPORTED BY EDITORS AND STATION MANAGERS
OF WASHINGTON STATE

Employers Approximate Average Salary
(Monthly)
Daily Managing Editors $300-%325
Weekly Managing Editors $300-$325 )
Radio Station Managers $350-8425
Television Station Managers $550-$600

These are only approximate averages as few employers
have a set beginning salary. It varies with an individu-
al's qualifications. Some starting salaries will be lower,
others much higher. In some cases, employers will start
thelir employees on lower salaries with rapid pay increases
while others start theirs on higher salaries with less fre-
quent pay boosts.
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need for talent, skill, intelligence, perception,
split-second timing and teamwork.

Newspaper work is an excellent vocation for anyone
who can and wants to use his head. But, a good newspaper-
man must alse be versatile, He must be able to cover the
five-alarm fire or the governor's budget message. He must
know a great deal about consumer economics to handle both
stories intelligently (17:1).

Frank H., Bartholomew, president of United Press
International, says that a good newspaperman:

¢« « o 18 curious about people and all the things in

the world about him. He is interested in what people
do and say and why. He enjoys reading because this
enlarges his world of experience and knowledge. He has
a desire to express himself in words and is willing to
work hard to learn how to write clearly (17:8).

Opportunities lie mainly in one of three areas on
newspapers--editorial, business, or mechanical depart-
ments (20:5). From the editorial side, the following
persons are usually hired to put out the paper--copy-
readers, reporters, head copyreader, news editor, city
editor, state editor, wire editor, farm editor, and edi-
tors of the financial, feature, society, women's, sports
and editorial pages, as well as a Sunday editor, editorial
writer, managing editor, and editor (19:5-9). On smaller
papers many of these may be combined or eliminated.

Reporters are hired as beat reporters; legmen;

rewrite men; general assignment reporters; specialists in
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the areas of business, science, labor, politics, etec.;
special feature writers; critic writers of drama, art,
music, or books; and as correspondents,

One of the most important jobs is that of the copy-
reader--usually a person who has worked his way up the line
through proof of careful, rapid work. The copyreader has
the Job of making the story readable for all levels of
intelligence, of keeping the story brief, and of guarding
against libel. He carefully checks every story before it
goes to press (8). He must also be able to write a head-
line quickly, accurately, and neatly.

In addition to writing stories, positions are avail-
able to journalists with training in advertising and cir-
culation methods (9:12). There are a variety of jobs
available for persons with many different interests and

talents.,

II. DAILIES

, Of the 25 daily newspapers now being published in
the state, the daily circulation ranges from 4200 copies
to 195,000, Sunday circulation is considerably higher on
some papers. This is true because many of the dailies do
not print Sunday editions., Consequently, many readers
will purchase large city Sunday editions, boosting their

circulation.
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During the past few years many dallies have either
gone out of business or have merged with others., The high
cost of operation, the reluctance of business men to
advertise more extensively, and competition from other

newspapers have been major causes of concern or trouble.

Opportunities

Even with the decrease in the number of dailies pub-
lished, positions are still opening up for competent men
and women. More than 1400 persons are employed by 14 of
these newspapers, not including the daily with the largest
circulation in the state. Of this total, about 22 per
cent are on the editorial staff, 17 per cent with adver-
tising, and another 32 per cent with the composition of the
paper. The others are employed in the circulation and
accounting departments. In addition, hundreds of office
workers, delivery people, and other employees are hired.

Between 1950 and 1956 some 70 new reporters were
added to 12 staffs. Of this total, 62 (89 per cent) were
college-trained. The others were either self-trained or
had gained their experience elsewhere. Between 1956 and
1959, an additional 30 were hired. Better than 90 per
cent of these were college-trained. Most managing editors
will not venture a guess as to their employment needs

between 1959 and 1965, although most of them indicate they


















CHAPTER VI
WHAT JOURNALISM SCHOOL LEADERS SAY

On the national scene, Jjob opportunities far out-
number the supply of journalism graduates available. 1In
a survey by Charles T, Duncan (4:12) conducted during the
fall of 1957, 80 of the 85 journalism schools contacted
reported "more jobs open than graduates available,” one
reported the reverse situation, and four said the situa-
tion was "approximately in balance."” One school reported
a 10-1 ratio of job offers over graduates. The area of
the school and the reputation of its training has much to
do with its ratio. The most reputable schools naturally
are generally overflooded with requests for their gradu-
ates,

There has been a cry for more Jjournalists for many
years, The cry for journalists was heavy in 1936 and has
been since, In 1936, one director of a Western school
saild, "During the past year the calls for graduates have
been so great that they are embarrassing us." Another
school in the South reported it had "three times as many
requests for men as we have graduates to fill the posi-
tions." But it was more difficult to place women then
(29:9-14). Over the years, even though more graduates are

being turned out, new and expanded sources of employment--
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the advent of television, growth of newspapers and radio
stations, the growing popularity of firms to hire public
relations men and women, expanded magazine outlets, and
a host of other factors--have continued to beg for jour-
nalism school graduates.,

Newspapers continue to be the major consumers of
journalism school graduates. Out of 76 schools reporting
in a national survey, 51 ranked daily newspapers first in
demand for editorial graduates; 8 listed weeklies first;

L, public relations; 3, magazines; 1 each, television and
other. Advertising graduates were listed first in demand
by 34 dailies, 9 weeklies, 6 agencies, and 4 others
(21:16).

In another national survey of leading journalism
schools conducted in 1957, only two schools reported that
the number of their graduates was in balance with the job
opportunities--74 said they had more job opportunities
than graduates. Not one sald there were more graduates
than job openings (21:15).

On the hational scene it 1s estimated that the aver-
age weekly waée accepted by the whole 1958 crop of gradu-
ates was $99 (7:2). BReports from 85 journalism schools
show that the number of graduates increased 5.4% over 1956,
and the average starting salaries for men increased from

$316 to $342 from 1956 to 1957 (4:12).
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In a survey by Austin (7:2), of 146 newspapers
answering questionnaires, slightly more than half of them
employ editors or reporters making more than $10,000 each
year., Very few beginners start out in this bracket,

however,

Straight From the Leaders' Mouths

Journalism leaders from the eleven major colleges
and universities contacted feel that the future in jour-
nalism is bright. Not one person contacted gave a negative
reply or denied this fact. In contrast, they feel that the
field is expanding, many positions are open, opportunities
are plentiful,

C. T. Duncan, University of Oregon, said:

As far as I can see, there will always be a demand
for intelligent, able and well-educated men and women
in all, or nearly all, phases of Jjournalistic work,
with much opportunity for advancement for the person
who has the interest, the energy, and the willingness
to do a 1little more than is expected.

Henry Ladd Smith, University of Washington director
of communications, feels that the newspaper is a contract-
ing industry; that there are fewer each year, but that it
is still an emcouraging picture.

"Society's need for competent journalists was never
greater," 1s the feeling of Ralph 0. Nagziger, University

of Wisconsin School of Journalism director.

Robert L. Jones, school of journalism director at
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the University of Minnesota, reports that requests for
college-trained journalists continue to outrun the supply
very greatly, that opportunities in the several media and
in allied fields of public relations and advertising are
on the increase.

"Don't let anybody kid you into believing that the
Journalism field is overcrowded and that those who work
there are underpaid," warns Frank W. Bucker, director of
placement, School of Journalism, University of Missouri.

In 1957, 428 openings were listed by firms seeking
the services of the University of Missouri's graduates,
according to Rucker. Ninety of these were with small
dailies, 50 with large dailies, 40 with weeklies, 50 with
businéss firms and industries, 45 with high schools and
colleges as teachers and publicity directors, 52 with
radio and television stations, 40 with house organs, maga-
zines, and trade journals, 13 with advertising agencies,
and 40 in other fields. Rucker reported:

These position offerings came from 41 of the 49
states, the District of Columbia, and one foreign
country. Starting salaries ranged from $70 to %105
per week for men and from $65 to $90 for women.

Rapid advancement usually was promised for those who
proved their efficliency.

High School Training
The majority of these journalism leaders feel that

students interested in journalism should work on a high
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school paper. Others qualified this by saying "yes" if the
student became motivated by such an experience or if the
school has a competent journalism teacher,

High school students MUST have training in civies,
English and history. This was agreed upon by all inter-
viewed. All but one feel that science and typing are
musts. Training in economics, foreign language, journal-
ism, and mathematics is felt essential by 70 per cent
margins or better, Only 40 per cent regard shorthand as
essential., They favor a good liberal arts and general
education over a specialized area of study. The journal-
ism area desired will influence some course selections.

For example, the person interested in radio and television
work is more likely to study speech and drama than is the
person interested in advertising or reporting.,

Hénry Ladd Smith feels that the ability to write
clearly can best be learned at the high school level, and
that a good journalism advisor can be a great boon, Others
feel such an experience gives students an opportunity to
test their talents and ambition before launching upon such

a course of study in college.

College Training

For training, an accredited school of journalism is

most highly recommended by these men, They strongly
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agree that a good background in the liberal arts is highly
important. The number of courses studied in journalism 1is
not as important to them as the content, philosophy of the
journalism school, and the caliber of its faculty.

History, economics, literature, political science,
the humanities, sociology, and psychology were cited as
possible college minors for the journalism student. Natur-
ally, these would depend upon the areas of journalism a
person is most interested in or upon his lack of knowledge
in a particular area. Practical experience on publica-
tions is felt to be highly beneficlal for a better under-

standing of journalism phases.

Opportunities
The opinion of these men is that the weekly or small

daily offers the best future at the present time. Their
reasoning is based partially upon the fact that these jobs
are most easily obtained, glive the greatest amount of
diversity, require more knowledge of varied skills, and
because of their smaller scale, offer training in more
areas, thus adding variety to the journalist's work.

These men seem to feel that the area of radio and
television work is less desirable than some of the other
areas of journalism., However, the primary factor governing

the selection of a career chosen by any journalist is that
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it fits his interests and talents.

The field of advertising is given preference over
reporting because of the higher income. Again, natural
abilities and individual interests can be the decisive
factor. Job availability is better for men and women
interested in advertising--more opportunities await adver-

tising men and women than reporters at the present time.

Philosophies Given

amm—

Philosophically Speaking, these comments are given
to high school students interested in journalism by this
nation's leading journalism school heads:

"Become an educated man or woman first. Learn to
write clearly. Major in journalism later,"--Edward
Barrett, Columbia University.

Write, write, write~-develop the habit of being
curious to obtain information and impart it accurately.
If you are interested in journalism as a life profes-
sion and are willing to train yourself for efficiency,
the field is wide open for you and the rewards are
more satisfying than those to be found in most pro-
fesslons. Great are the opportunities for important
personal contacts, interesting experiences, and the
general growth in knowledge. A person can hardly go
amiss with a journalism education. It is a good
foundation preparation for positions in many fields
besides journmalism. None is more fascinating and
rewarding, however, than a responsible position on
a newspaper,--Frank Rucker, University of Missouri.

"Obtain a broad background in high school--learn
grammar, spelling, vocabulary, organization. Study as much

as you have time for."--Fred Whiting, Northwestern U.
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Get the best education your high school offers,
including a foreign language, if possible. Be inter-
ested in what's going on in your community, your
nation, and the world. Develop your taste for good
reading and practice endlessly to improve your writ-
ing. Reading and writing--they're everything to the
journalist. If you're on the school paper or yearbook,
do the best job you can and have pride in the knowledge
that you're taking part in one of the worthiest activi-
ties, but don't expect to learn all there is to know
about Journalism while you're still in high school.
That won't come even in college.--C. T. Duncan, Univer-
sity of Oregon.

*Study and analyze your local newspaper."--J. S,
Del Porto, Boston University.

Enrich yourselves with your studies--add to your
knowledge in academic fields by extemsive and inten-
sive study; read everything possible; keep notes on
what you read, upon your experiences and ideas.--

J. 0'Sullivan, Marquette University.

"Work, study, and enjoy yourself in your job--it is

fascinating."--W. C, Clark, Syracuse University.

Realize that the best journalist is one whose
breadth and depth of knowledge and experience is
greatest., This means that the top-flight journalist
must be well educated and must continue to learn and
develop after his formal schooling ends.--Robert L.
Jones, University of Minnesota.

The foregoing comments were received through per-

sonal letters received from each of the men.



CHAPTER VII
SUMMARY AND CONCLUSIONS
I. SUMMARY

In counseling a student into the writing or pub-
lishing phase of journalism, the teacher or counselor
should, first of all, make sure the student is able to
write interesting copy rapidly and accurately with respect
to spelling, grammar, and facts. The student should be
interested in a wide range of general information and
should be able to carry on conversations on varied topics
with all kinds of people such as politicians, businessmen,
and labor leadérs in order to draw out information for a
story. In other words, he should have a "nose for news"
(34:301).

Other qualifications include physical health and
fitness because of the irregular hours of work and the
necessity of working under pressure in order to meet dead-
1ines and to cover such stories as fires, riots, flu
epidemics, and floods. Good mental health is a necessity;
ethical character is important to go along with a person-
ality which is friendly, cheerful, optimistic, tactful,
and courteous. Interested journalists must be able to
get along well with all kinds of people and must have
fact-finding ability (40). Above all, they must have a
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fondness for ferreting out the who, why, when, where, what,
and how of such events as come within their province
(26:9).

Starting salaries are low generally but vary with
the size of the publication or station and the section of
the country, large city publications paying more than
small publications in rural areas, television stations and
larger radio stations paying more than smaller ones (6:9).
See Table II, page 23, for a picture of beginning salaries
for Washington state journalists,

The student interested in journalism should inter-
view himself. Some questions he might ask himself are
these: What can I do best? What subjects have I liked in
school? What are some of my personal traits? What are my
leisure time activities? What casual work experience have
I had? Would I rather work with people, with tools, or
with things? Do I like selling? and What preparation have
I had that is worth money to an employer (18:125)?

Students should begin thelr preparation for college
training in journalism at the high school level by working
on high school newspaper and yearbook staffs. Most editors
and station managers feel that such an experience is highiy
beneficial for future success. See Table VII, page 77, and
Table VIII, page 78. Students should get a background in

such courses as civics, economics, English, history
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TABLE VII

HOW JOURNALISM LEADERS FEEL ABOUT ASPIRING JOURNALISTS
WORKING ON HIGH SCHOOL NEWSPAPERS

Yes No Maybe
Daily editors 11 - 1
Weekly editors 65 - 7
Radio station managers L8 3 1
T. V. station managers 6 - -

Many of those replying with "maybe" did give quali-
fying answers,; mainly, that if a competent advisor was in
charge, then they would recommend work on a high school
newspaper,
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TABLE VIII

HOW JOURNALISM LEADERS FEEL ABOUT HIGH SCHOOL
JOURNALISM TRAINING

Should Should Not
Start in Start in Undecided
High School High School

Daily editors 11 2 -
Weekly editors 65 10 2
Radio station managers L7 2 -

T. V. station managers 6 - -




79
journalism, and typing. Other highly beneficial courses
are foreign language, mathematics, photography, science,
shorthand, sociology, and psychology. See Table 1V,
page 32.

Although scholarship monies have not been too read-
ily available in the past, more and more money is being
made available to qualified high school graduates who have
good academic records, Jjournalistic ability, and leadership
qualities. Some of these stipends have been established
on the national level, others on the state, and the major-
ity of them on the individual college level,

Many journalism students earn thelr way through
college, either fully or pasrtlally, through employment on
newspapers or radio or television stations while attending
college.,

The areas of specialization chosen by a journalism
student, entirely up to the student himself, is a matter of
personal ambition, interest, and desire. The majority of
journalists fresh out of college do begin work on news-
papers. It was estimated that of approximately 60,000
editors and reporters employed in the printing and pub-
lishing industry in 1950, about 50 per cent were newspaper
reporters (38:185),

The student of journalism should know these quali-

ties the seasoned newspaperman looks for in the reporter.
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The following points represent the attributes of the suc-
cessful reporter, as given by 45 newspapermen who have had
successful careers on large papers for periods ranging
from 11 to 51 years: (1) accuracy, (2) recognition of a
story, and (3) full and proper handling of the story (8).

In landing the first job the applicant should not
rely on a letter of application; he should make personal
contacts or use his college or other placement services,

He should go through guilds, such as the American Newspaper
Guild placement office, This office sends lists of appli-
cants and their qualifications to newspapers and trade
journals throughout the United States. If possible, he
should join organizations (such as Sigma Delta Chi or

Theta Sigma Phi) where he can meet top men in the field
(31:6-7).

One should not be too particular about the first
Job., If he works hard and proves himself, he can readily

advance to other jobs,

Shorthand and typewriting can be the extras to help
one land a job on a daily. They are the "foot in the door"
according to the Long Island University Department of
Journalism (23). Without typing, one can hardly succeed
in journalism; the faster and more accurately one can
type, the better off he is.

The student who is going to succeed in journalism
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is the one who will continually try to better himself. As
Sugarman (35:25) says, "Like athletic attainment, writing
is increased by exercise. The more one writes, the greater

becomes his skill,."
II. CONCLUSIONS

From the material contained in this report, several
conclusions can be made. There is a large demand for |
journalists in this state and throughout the United States.
There are plenty of job openings, and journalism men say
this trend will continue for many years until enough jour-
nalism graduates are turned out to meet the demand. Con-
trary to the pattern of a few years ago, employers 4o not
want employees without journalism training., Most of them
do not have the time to give in-service training although
a few of them still do train their own employees. Because
interpretative reporting, or reporting in depth, is vital
to today'!s journalism, college training is essential to
aspirants.

Starting salaries continue to rise slowly but do
lag far behind those of engineering, accounting, sales,
and general business (11:467-71). This is exactly the
picture on the state level. Salaries are best in this
state for television and radio personngl, public relations

men and women, and daily newspaper employees. Although
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few editors or station managers will predict the salary
for beginners in 1965, almost all of them expect an
increase, some of them as much as a 25 or 35 per cent rise,

It has been estimated that about 10 per cent of the
people in journalism earn over $10,000 annually. Top sal-
aries run to several times that figure. There are some
$50,000-plus salaries in advertising and public relations.
Even a reporter or two and some editors and syndicated
writers get into that bracket (24:11),

Opportunities are good for women as well as for men.
The woman who is willing to excel and stand up to a man's
job will oftentimes succeed., Many women hold top edi-
torial positions, although most women will find their call-
ing in society, fashions, or fine arts reporting and
broadcasting.

Most employers want college-trained personnel with
a good foundation in journalism, the liberal arts, and
humanities., High school students should definitely take
a college-preparatory course if they are interested in
pursuing journalism as a career,

The newspaper--daily first and weekly second--
continues to be the number one employer by a wide margin,
Public relations holds third place (2:469-71).

If every newspaper in the United States would

encourage one additional student each year to major in
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journalism in a good college or university, the number of
journalism graduates would be doubled in a few years

(21:16).
These facts will prove that for high school students

interested in journalism, the fleld is still wide open,
opportunities are found in many areas, salaries are

improving, and personal pleasures are great.
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322 Fourth Street, N. E.
Auburn, Washington
October 27, 1958

Managing Editor
Kirkland Sentinel
Kirkland, Washington

Dear Sir:

As a teacher of high school journalism I am becoming
more and more aware of the problem facing the newspaper,
radio, television, and business men of today--the scarcity
of young people interested in journalism as a career,

In order that high school journalism students through-
out the state may know what the future holds for them in
the field, I am writing a thesis on the subject as a part
of the requirement for the Master of Education degree from
Central Washington College of Education.

Your contribution will help furnish high school stu-
dents the information which they need to plan intelligently
for their life work.

I am enclosing a self-addressed stamped envelope for
your convenience. Your cooperation will be greatly appre-
ciated. I am sure you will recognize how important this
is to the young people considering journalistic careers--
and to the newspapers, radios and T. V.s, as well as
businesses that need them.

Sincerely yours,

Paul Lambertsen

Enclosures

(SAMPLE LETTER)
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SURVEY BREGARDING FUTURE JOURNALISM OPPORTUNITIES
FOR HIGH SCHOOL STUDENTS OF TODAY

Is your paper a daily? , or a weekly?

Approximate circulation?

Number of staff members:

Editorial staff Advertising staff
Acct'g Dept. Employees Circulation Dept.

Number of persons employed in the composing and
press rooms

What would you estimate the size of your staff to be
by 1965?
Do you feel that journalism training should start in

the high school? yes no Why:

Do you feel it is valuable for an aspiring journalist
to work on high school papers? yes no

Why:

In which subjects or subject areas do you feel high

school journalists should have training? Please check.

agriculture ___ home ec. __ radio

civics __ ind, arts ___ science

economics ___ Journalism ____ shorthand

English ____ mathematics ___ sociology

foreign lang.___ music ___ Secretarial

history ____ bphotography ____ course

art ___ bpsychology ____ speech and drama
typing

Comments or other courses you recommend:




8.

10.

11,
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In hiring a reporter which would you prefer?

a. a graduate of a school of journalism

b, one who has taken a little journalism training
c. one who has specialized in liberal arts

d. a non-college graduate_

e. a high school graduate for in-service training

Why:

What is the starting salary of your beginning reporters
now?

What do you expect the salary of your beginning
reporters to be by 1965?

What is the starting salary of your beginning employ-
ees in advertising?

What do you anticipate the salary to be in this area
by 1965?

Approximately how many new reporters (those beginning
in the field{ did you hire between 1950-56?
college trained no experience

Between 1956 and now? college trained
no experience

How many do you expect to hire between now and 1965?

If you had a son interested in journalism work, which
field would you recommend for him?

weekly newspaper - Comments:

small daily

metropolitan daily
radio

television

public relations
magazine

some other line of work
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12, What percentage (approximately) of those working in
reporting and advertising before being employed by
you had: (This is for beginning employees with no
actual experience as employees on other commercial
newspapers)

Reporters Ad Men
extensive schooling in journalism
some schooling in journalism
little schooling in journalism
no schooling in journalism

13, Any additional information which you feel might be of
value in this survey will certainly be appreciated.
Please place your comments below:

Name of newspaper City
Population of city Your name:

Position :
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1.

2.

8.

SURVEY REGARDING FUTURE JOURNALISM OPPORTUNITIES
IN RADIO AND TELEVISION WORK
FOR HIGH SCHOOL STUDENTS OF TODAY

What is the authorized power of your station? watts

Over how wide an area can your signal be picked up?
radius miles

Are you a network affiliate? yes __no___

Are you an AM or FM station?

In what year did you begin operation?

What is the number of news staff members hired by your
station (this includes local, regional, national news,
and sports writers and announcers)?

What are the operating hours of your station?
From a.m. to pP.M,

What is the total number of persons on your staff?
(This includes everyone who has any direct part in
your operation (announcers, technicians, secretaries,
advertising personnel, etc.)

What would you estimate the size of your news staff to
be by 1965?

Do you feél Journalism training is necessary to do
radio and TV news?

Do you feel that journalism training should start in
the high school?

Comments:

Do you feel it is valuable for an aspiring journalist
to work on his high school paper? yes no

Do you feel it is valuvable for an aspiring journalist
to take a course in radio production and broadcasting
in high school, if it is available?



9.

10.

i1.

12,

In which subjects or subject areas do you feel high
school journalists should have training?

Comments or other courses you recommend:

secretarial course
speech and drama
typing '
psychology

home economics
industrial arts
Journalism

agriculture - mathematics —_—
art —_— music —_—
civics - photography -
economics —_— radio -
English - sclence -
foreign lang. - shorthand —_—
history - soclology -
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In hiring a member of the news staff which would you
prefer?

a.
b.

Ce
d.

€.

f.
ge

Why?

a graduate of a school of journallsm____
one who has taken a little college journalism
training
one who has specialized in liberal arts___
a graduate of a school of communications with
radio and television training
one who has taken a little college radio and
television training
a non-college graduate__
a high school graduate for in-service training

What i1s the average salary range of your starting
news staff members now?

What do you expect the salary range to be by 19657

How many new staff members (those beginning in the
field) have you hired from 1950-1956? Between

19

56 and now

How many do you anticlipate hiring between now and

19657



13.

14,

15.

Name of radio or TV station City
Population of city Your name:

98

If you had a son interested in journalism work, which
field would you recommend for him?

weekly newspaper - Comments
small daily —_
metropolitan daily
radio -
television

public relations
magazine

some other line of work

What percentage (approximately) of those working in
reporting and writing before being employed by you
had: (This is for beginning employees with no actual
experience as employees on other commercial radio or
television stations)

extensive schooling in radio and television
extensive schooling in journalism

some schooling in radio and television

little or no schooling in radio and television
some schooling in journalism

little or no schooling in journalism

i

Any additional information which you feel might be of
value in this survey will certainly be appreciated:
Please place your comments below:

Position :
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JOUBNALISM VOCATIONAL QUESTIONNAIRE

Do you feel the field of journalism is a good one to
enter--that the future in this field is bright?
yes no Why?

Do you feel it is important for a high school student
interested in journalism to work on his high school
paper? yes no Why?

What type of college would you recommend for an inter-
ested student of journalism?

If a student majors in journalism, what minors would
you suggest?

What branch of journalism offers the best future as far
as you are concerned and can judge?

a. weekly newspaper
b. small daily

c. metropolitan daily
d. radio

e. television

f. public relations
g. Mmagazine work

Why?

In which subjects or subject areas do you feel high
school journalists should have training?

home economics
industrisal arts
journalism

sociology
secretarial course
speech and drama

typing

agriculture __ mathematics
civics —__ music
economics —__  Dbhotography
English - psychology
foreign lang. —_— radio
history - science

art —_— shorthand
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8.

9.

101

In newspaper work, which offers the best opportuni-
ties--reporting or advertising?

If you had a bit of philosophy for high school stu-
dents interested in journalism, what would it be?

Your name:
School of Journalism:

Brief sketch of your career in the field (positions
held, etc.):

Any additional comments:



